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Objectives & methodology

This report Il s based on an annual survey with Zondads Builder aud:
several weeks with builders from all over the United States.

PROJECT OBJECTIVES

This research is intended to identify brands utilized by builders over the course of the preyious
yearSpecific areas of inquiry included:

A The number and average sale price of residential units built in 2020.
A Familiarity, use, and rating of brands in 52 product categories.

A Importance of factors influencing brand selection within each product category

PROJECT METHODOLOGY

A 784 surveys were completed online with Buildenrs|Bpede s General
Contractors.

i Respondents were asked questions in each product category to fulfill the projec
objectives.

i Respondents were only asked about product categories in which they have influencs in
selecting or purchasing those products.

7 Zonda.
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Project results

A Thisreport has two main sections faihededuloy product categories used in the
online survey.

A The first large section is a visual summary of each product category. Only the top three
brands have been included in the charts for each product category question. The top

brands are based on the percentage of respondents indicating each brand or based gn the

average rating provided for each brand.

A Full results for all brands and questions are listed in the Detailed Results section ¢f this

report, the second main section. These tables show all brands mentioned for thAt produ
category question.

Bases for results

A The sample bases for the percentages of each chart vary depending on the n
products respondents have i nfluence 1iIn

mber o
s e |

A Results of the quality ratings are based on those respondents giving a rating for
brand. Respondents are only asked to rate a brand if they are familiar with it.

A Brands not mentioned (receiving 0% mentions) are not included in the detailed res

7 Zonda.

Media
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t hei

r

f




7> Zonda Builder Brand Use 2021

Respondent classifications

edia



7> Zonda Builder Brand Use 2021

Primary business

TOTAL

Home Builder 50.5%

Residential Gen

0]
Contractor “llel e

MultFamily Builder 8.4%

7 Zonda.

Marketing

Northeast

29.5%

63.4%

7.1%

M idwest

48.0%

43.9%

8.1 %

South

62.2%

32.1 %

5.7%

W est

47.4%

40.1 %

12.5%

Less
than 5

44 .2%

52.2%

3.6%

5049

36.9%

58.4%

4.7%

50+

/1.1%

12.4%

16.5%

Under $1 531 50K$499|

16.2%

76.5%

7.4%

49.5%

42.3%

8.2%

$500K+

58.8%

32.4%

8.8%
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Number of residential units built in 2020

Fewer than 5
5-9
1024

25-49
50-74
75-99

100 ormore

7 Zonda.

Marketing

TOTAL

28.4%

17.8%

13.1%

7.0%

5.5%

3.7%

24.6%

Northeast

36.6%

16.1%

20.5%

12.5%

3.6%

2.1%

8.0%

M idwest

35.1%

22.3%

14.9%

9.5%

3.4%

3.4%

11.5%

South

25.3%

19.3%

9.8%

4.7%

7.1 %

3.4%

30.4%

W est

24.1 %

13.8%

12.5%

5.6%

5.6%

4.7%

33.6%

Less
than 5

1 00.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

5049

0.0%

47.0%

34.6%

18.5%

0.0%

0.0%

0.0%

50+

0.0%

0.0%

0.0%

0.0%

16.2%

10.9%

72.9%

58.8%

11.8%

8.8%

5.9%

5.9%

0.0%

8.8%

Under $1 531 50K$499|

24 .9%

16.7%

12.3%

7.2%

5.4%

4.1 %

29.5%

$500K+

26.4%

20.3%

14.8%

7.0%

5.5%

3.9%

22.1%
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Average 2020 sale price

TOTAL

Less than $1 50,0008.6%

$150,006299,99 18.4%

$300,000$499,99 31.1%

$500,000 or more 41 .9%

7 Zonda.

Marketing

Northeast

12.5%

13.4%

31.3%

42.9%

M idwest

10.1%

31.1%

27.7%

31.1%

South

7.8%

22.0%

33.4%

36.8%

W est

6.9%

8.2%

30.2%

4. 7%

Less
than 5

17.9%

19.2%

24.1 %

38.8%

5049

6.0%

20.1 %

27.2%

46.6%

50+

3.8%

15.8%

41 .4%

39.1 %

Under $1 531 50K$499|

100.0%

0.0%

0.0%

0.0%

0.0%

37.2%

62.8%

0.0%

$500K+

0.0%

0.0%

0.0%

1 00.0%
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Willingness to try new brands in 2020

TOTAL

Some_wlhat more 47 6%
willing

The same 31 .2%

Much more willing 16.5%

Somewhat less w 4.3%

Much less willing 0.4%

7 Zonda.

Marketing

Northeast

46.4%

31.3%

17.0%

5.4%

0.0%

M idwest

51 .4%

29.7%

13.5%

4.7%

0.7%

South

45.3%

32.1%

18.9%

3.7%

0.0%

W est

48.7%

31.0%

15.1%

4.3%

0.9%

Less
than 5

43.8%

29.9%

21 .0%

4.5%

0.9%

5049

51.0%

32.2%

12.1%

4.4%

0.3%

50+

47.0%

31.2%

17.7%

4.1 %

0.0%

29.4%

41 .2%

16.2%

11.8%

1.5%

Under $1 531 50K$499|

48.7%

30.8%

16.4%

3.6%

0.5%

$500K+

50.0%

29.7%

16.7%

3.6%

0.0%
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Reasons for willingness to try new brands

Advanced or new
product features

Quality
Price
Availability/service

Green/sustainable
features

Building new/diffe
housing types

Brand reputation
Style
W arranty

Dealer/distributor
recommendation

Manufacturer 0Ss

sales/marketing
support

Other

7 Zonda.

Marketing

TOTAL Northeast
59.8% 73.2%
54.3% 57.7%
48.7% 39.4%
43.4% 32.4%
32.3% 35.2%
30.7% 32.4%
29.9% 33.8%
29.1 % 33.8%
28.1 % 33.8%
19.6% 21 .1 %
14.1 % 16.9%
2.4% 1.4%

M idwest

55.2%

49.0%
56.3%
53.1 %

18.8%

27.1%

30.2%
28.1 %
20.8%

31.3%

11.5%

2.1%

South
56.3%

57.9%
45.8%
41 .6%

28.9%

29.5%

27.9%
25.3%
26.8%

12.6%

13.7%

3.2%

W est
60.8%

51 .4%
52.0%
44 .6%

43.9%

33.8%

30.4%
32.4%
31.8%

20.3%

14.9%

2.0%

Less
than 5

69.0%

51.0%
35.2%
36.6%

33.1%

27.6%

26.2%
23.4%
18.6%

15.2%

4.1 %

4.1 %

5049
63.8%

60.1 %
50.0%
37.8%

37.2%

30.9%

33.0%
33.5%
37.2%

25.0%

21 .3%

0.5%

50+
47.7%

50.6%
58. 7%
55.2%

26.2%

33.1%

29.7%
29.1 %
26.2%

17.4%

14.5%

2.9%

61.3%

61.3%
51 .6%
35.5%

32.3%

35.5%

29.0%
38.7%
29.0%

19.4%

9.7%

9.7%

Under $1 531 50K$499|

57.9%

53.5%
52.0%
48.4%

26.8%

27.6%

25.6%
22.8%
27.2%

20.5%

13.4%

1.6%

$500K+

61 .8%

°54.1 %
44 .5%
38.6%

38.6%

33.6%

35.0%
35.0%
29.1 %

18.6%

15.5%

2.3%
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Timing for researching new brands

Less than 3 mon
prior

3-5 months prior

6-9 months prior

1012 months pi

More than 12 mc
prior

7 Zonda.

Marketing

TOTAL

20.8%

31.6%
28.7%

11.0%

7.9%

Northeast

26.8%

31.3%

28.6%

9.8%

3.6%

M idwest

25.0%

35.1 %
26.4%

8.1 %

5.4%

South

19.3%

32.1 %
28.7%

10.8%

9.1 %

W est

17.2%

28.9%

30.2%

13.8%

9.9%

Less
than 5

27.7%

33.9%
22.3%

7.6%

8.5%

5049

24.8%

31.5%
30.2%

8.7%

4.7%

50+

10.5%

29.7%

32.3%

16.5%

10.9%

35.3%

32.4%

20.6%

5.9%

5.9%

Under $1 531 50K$499|

20.3%

33.6%
28.5%

11.5%

6.2%

$500K+

18.5%

29.1 %

30.6%

11.5%

10.3%
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Final decision maker on brands

Builder

TOTAL
68.7%

Home buyer/client 15.2%

Architect/designer
Dealer/distributor

Other

7 Zonda.

Marketing

9.5%

1.1%

5.5%

Northeast

61.6%

22.3%

14.3%

0.9%

0.9%

M idwest
68.9%

20.3%

6.1 %

1.4%

3.4%

South
73.6%

8.8%

8.1 %

1.4%

8.1 %

W est
65.5%

16.8%

11.2%

0.9%

5.6%

Less
than 5

65.2%

24.6%

7.1%

0.9%

2.2%

5049
67.8%

17.5%

11.1%

1.0%

2.7%

50+ Under $1 531 50K$499|
72.6% 52.9% 71.0%

4.9% 32.4% 13.3%
9.8% 8.8% 7.4%
1.5% 0.0% 1.5%
11.3% 5.9% 6.7 %

$500K+
69.1 %

13.9%

12.1%

0.9%

3.9%
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Geographic distribution

TOTAL Northeast
South 37.6% 0.0%
W e st 29.4% 0.0%
M idw est 1 8.8% 0.0%
Northeast 14.2% 1 00.0%
7 Zonda.

Marketing

M idwest

0.0%

0.0%

100.0%

0.0%

South
100.0%

0.0%

0.0%

0.0%

W est
0.0%

1 00.0%

0.0%

0.0%

Less
than 5

33.5%

25.0%

23.2%

18.3%

5049
33.6%

24.8%

23.2%

18.5%

50+
45.5%

38.3%

10.2%

6.0%

33.8%

23.9%

22.1%

20.6%

Under $1 531 50K$499|

42.1 %

22.8%

22.3%

12.8%

$500K+
33.0%

38.5%

13.9%

14.5%
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Top 3¢ Roofing: Clay/Concrete/Synthetic

Brand Familiarity

CertainTeed 69.1%
GAF TruSlate 44.3%

Boral Roofing LLC 33.0%

Brands Used the M ost

CertainTeed 37.1%
Eagle 11.3%
Boral Roofing LLC 7.2%
GAF TruSlate 7.2%

Brands Used in Past 2 Years

CertainTeed 47.4%
Boral Roofing LLC 15.5%
Eagle 14.4%
GAF TruSlate 14.4%

Highest Overall Quality Rating

Boral Roofing LLC 5.66

CertainTeed 5.63

Eagle 5.56

20
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Top 3¢ Roofing: Clay/Concrete/Synthetic

Importance of factors influencing brand selection

Product performance

Warranty

Product price

Availability of product through your dealer
Ease of installation

Strength of manufacturer’s brand/reputation

Strong relationship with the
manufacturer/dealer

Green/sustainable features

6.41

6.26

6.08

6.03

5.82

5.66

5.30

4.68

21
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Detalled results
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Roofing: Clay/concrete/synthetic tiles

Brand fami iliarity

TOTAL
CertainTeed 69.1 %
GAF TruSlate 44 .3%

Boral Roofing LLC 33.0%

Eagle 25.8%
DaVinci 21 .6%
EMCO 16.5%
Eco Star 16.5%

Hanson Roof Tiles14.4%
InSpire Roofing

Products (The Te 13.4%
Group)
Ludowici 10.3%
NONE OF THE , 15.5%

7 Zonda.

Marketing

Northeast

91 .7%
66.7%
25.0%
0.0%
25.0%
33.3%
8.3%
0.0%

16.7%

16.7%
0.0%

M idwest

68.8%
37.5%
18.8%
18.8%
18.8%
18.8%
25.0%
18.8%

12.5%

18.8%
25.0%

South

58.3%
41 . 7%
38.9%
30.6%
25.0%
13.9%
16.7%
16.7%

19.4%

11.1%

19.4%

W est

12.7%
42 .4%
36.4%
33.3%
18.2%
12.1%
15.2%
15.2%

6.1 %

3.0%
12.1%

Less
than 5

66.7%
33.3%
27.3%
24 .2%
21 .2%
18.2%
18.2%
12.1%

15.2%

12.1%
15.2%

5049

715.7%
51 .4%
27.0%
10.8%
21 .6%
18.9%
13.5%
8.1 %

13.5%

5.4%
13.5%

50+

63.0%
48.1 %
48.1 %
48.1 %
22.2%
11.1%
18.5%
25.9%

11.1%

14.8%
18.5%

57.1%
42.9%
42.9%
S57.1%
57.1%
42.9%
57.1%
42.9%

42.9%

42.9%
14.3%

Under $1 531 50K$499|

71.1%
37.8%
22.2%
20.0%
20.0%
17.8%
11.1%
11.1%

6.7 %

4.4%
17.8%

$500K+

68.9%
51.1%
42.2%
26.7%
17.8%
11.1%
15.6%
13.3%

15.6%

11.1%
13.3%
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Roofing: Clay/concrete/synthetic tiles

Brands used In past 2 years

TOTAL
CertainTeed 47 .4%

Boral Roofing LLC 15.5%

Eagle 14.4%
GAF TruSlate 14.4%
EMCO 4.1 %
Eco Star 4.1 %
DaVinci 3.1 %

Hanson Roof Tiles 3.1 %
InSpire Roofing

Products (The Te 2.1%
Group)
Ludowici 1.0%
NONE OF THE , 28.9%

7 Zonda.

Marketing

Northeast

75.0%
16.7%
0.0%
16.7%
16.7%
8.3%
0.0%
0.0%

8.3%

0.0%
16.7%

M idwest

50.0%
0.0%
12.5%
12.5%
0.0%
12.5%
0.0%
6.3%

0.0%

6.3%
31.3%

South
41 . 7%

13.9%
13.9%
13.9%
5.6%
2.8%
2.8%
2.8%

2.8%

0.0%
33.3%

W est
42 .4%

24.2%
21 .2%
15.2%
0.0%
0.0%
6.1 %
3.0%

0.0%

0.0%
27.3%

Less

than 5

54.5%
12.1%
6.1 %
6.1 %
6.1 %
3.0%
3.0%
0.0%

3.0%

0.0%
30.3%

5049
56.8%

13.5%
5.4%
21 .6%
5.4%
5.4%
2.7%
5.4%

2.7%

0.0%
27.0%

50+
25.9%
22.2%
37.0%
14.8%
0.0%
3.7%
3.7%
3.7%

0.0%

3.7%
29.6%

14.3%
14.3%
14.3%
0.0%
14.3%
28.6%
0.0%
14.3%

14.3%

0.0%
42.9%

Under $1 531 50K$499|

44 .4%
4.4%
20.0%

11.1%

4.4%
4.4%
4.4%
2.2%

0.0%

2.2%
33.3%

$500K+
55.6%

26.7%
8.9%

20.0%
2.2%
0.0%
2.2%
2.2%

2.2%

0.0%
22.2%
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Roofing: Clay/concrete/synthetic tiles

Brand used the most

TOTAL
CertainTeed 37.1%
Eagle 11.3%

Boral Roofing LLC 7.2%

GAF TruSlate 7.2%
DaVinci 2.1%
Eco Star 2.1%
InSpire Roofing
Products (The Te 2.1 %
Group)
EMCO 1.0%

Hanson Roof Tiles1.0%
NONE OF THE ., 28.9%

7 Zonda.

Marketing

Northeast

66.7%
0.0%
0.0%
8.3%
0.0%
0.0%

8.3%

0.0%
0.0%
16.7%

M idwest

43.8%
6.3%
0.0%
6.3%
0.0%

12.5%

0.0%

0.0%
0.0%
31.3%

South
27.8%

13.9%
5.6%

11.1%

0.0%
0.0%

2.8%

2.8%
2.8%
33.3%

W est
33.3%

15.2%
15.2%
3.0%
6.1 %
0.0%

0.0%

0.0%
0.0%
27.3%

Less

than 5
45.5%

6.1 %
9.1 %
6.1 %
0.0%
0.0%

3.0%

0.0%
0.0%
30.3%

5049
45.9%

2.7%
5.4%
8.1 %
2.7%
2.7%

2.7%

2.7%
0.0%
27.0%

50+

14.8%

29.6%
7.4%
7.4%
3.7%
3.7%

0.0%

0.0%
3.7%
29.6%

14.3%
0.0%
14.3%
0.0%
0.0%
14.3%

14.3%

0.0%
0.0%
42 .9%

Under $1 531 50K$499|
37.8%

15.6%

2.2%
4.4%
4.4%
2.2%

0.0%

0.0%
0.0%

33.3%

$500K+
40.0%

8.9%
11.1%
11.1%

0.0%

0.0%

2.2%

2.2%
2.2%
22.2%
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Roofing: Clay/concrete/synthetic tiles
Quality rating

TOTAL Northeast Midwest South W est trl;ZESS 5049 50+ Under $1 5$1 50K$4991 $500K+
Boral Roofing LLC 5.66 6.00 3.33 5.93 5.83 5.89 5.60 5.54 4,33 5.30 6.05
CertainTeed 5.63 5.73 5.82 5.67 5.46 5.77 5.64 5.41 5.25 5.59 5.71
Eagle 5.56 0.00 4.67 5.55 5.82 5.38 6.25 5.46 5.00 5.56 5.75
GAF TruSlate 5.51 5.50 5.17 5.53 5.64 5.55 5.53 5.46 5.33 5.29 5.70
Hanson Roof Tiles 5.29 0.00 4.33 5.50 5.60 4.75 5.33 5.57 5.00 5.40 5.33
EMCO 5.25 6.00 3.67 5.60 5.25 5.67 5.29 4.33 5.00 5.50 5.00
DaVinci 5.24 6.67 4.00 5.11 5.33 5.14 5.13 5.50 5.00 5.44 5.13
Ludowici 5.20 6.00 4.33 5.25 6.00 4.75 6.00 5.25 4.67 5.00 5.60
EcoStar 4.94 5.00 5.00 5.33 4.40 5.00 4.60 5.20 5.25 5.00 4.71
InSpire Roofing
Products (The Te 4.92 6.50 3.50 5.14 4.00 5.00 4.80 5.00 5.00 4,33 5.14
Group)
/ Zonda.
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Roofing: Clay/concrete/synthetic tiles

Importance of factors influencing brand selection

Less
TOTAL Northeast Midwest South W est than 5 5049 50+ Under $1 5($1 50K$4991 $500K+
Product performa 6.41 6.17 6.31 6.54 6.39 6.45 6.49 6.23 6.57 6.27 6.51
W arranty 6.26 6.25 6.25 6.37 6.15 6.33 6.24 6.19 6.71 6.14 6.31
Product price 6.08 6.08 5.75 6.23 6.09 6.00 6.05 6.23 6.29 6.14 6.00
AVENEIDINGT @I PIe0 5 e 5.92 5.81 6.20 6.00 5.82 6.14 6.15 6.43 6.23 5.78
through your dealer
Ease of installation 5.82 6.00 5.56 5.94 5.76 6.06 5.86 5.46 6.43 6.05 5.51
Strength of
manufact ub.ebor 0s 5.58 5.50 577 5.64 5.91 5.38 5.73 6.43 5.61 5.58
brand/reputation
Strong relationship
the 5.30 5.00 5.31 5.66 5.03 5.36 4.97 5.69 6.00 5.34 5.16
manufacturer/dealer
CreeniEus@nasle  ; -e 5.17 4.75 4.60 4.55 4.36 4.70 5.04 5.43 4.77 4.47
features
7 Zonda.
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